2020 Pilaf
S| AFATHA

Co. Ltd. All Right Reserved



W SIALATY C\)W

Pilaf(RI2tI )= 20 30| 0|2 SR M efot QIZEFAME M50,
BHIFE U0 =50 == 2HE Y S S22
A= H|O[E 2M= SotE1 28 SFNK,
QIERAME L EL VI 28Xl 1, HHA LS
A|erst £2|/2Foh=

IRM(Influencer Relationship Management) S| AFRIL|C},

b

ZH LMor SIAE= Lot Mz S5 B ASHH F0FA
Of Ml &0l A 71 Stl= ISR UM 2HIX FSE(EEE)S
SO =S



RS Vilayf
(&)
FUCISFAM H=/xE/EHEREH ST OtA[E, IS F A HiO[=H |2l
CISFEAM EE HHANNK| ASFHAM HACI 2= MH|AS AARHOZ XS
‘IRM (Influencer Relationship Management)’
1 Influencer 2 Influencer
. Ildentity Consulting . Marketing
HHEZ MO AZ TN 22| 5 wekd 4 o7t/ 2 =2/010| 3 2/Lte g5 AZEF M Pool 2R
olZ 201\ ofo|HIE|E| M2} 3l 2% 7|2 Op7| 2 SEO| 2ot QI Z 2otk A Flot
QZ2olM HE 2oF ME X HEItRo| |4 2ol so|c, EX pal B0 53 51 9 B}
3 Influencer / Influencer
- Viral Campaign . Commerce
SNS, 7}l HFLIE], 27HH| S EFA S8t Hho| 2 ofH| M QIS 2ol Koo ME puf 917 2elx 7|3
k9l 2 2 7, QIAEI DB, Qe 2ol x Ft/sta 2fo|H 84S BB AT 2EX 7|2 /H|x
B, WSS S Mmol Mt 55 U By HEHA K20 A2] DA 4T} 4 3 B}



CISFAUN g2, 2HIX 7|=/HE/CIAtel, 80 20t =H /87t S

CISFQIN ZEIX HAR MH|A H|Z

Influencer/Viral Contents

Marketing
Division

Production
Studio

v IERIM YR/ /SN /e o

S SECoin Sl v gyzaxmeey v EZolN
=T v QIEEAN A ZHIX H|EL v HiH&3ncC
=t— LU v SNS AN ZHIX K| &t v SNS ZEIX

v QIZZoiM ZHX FI} *ﬂ/mwr ce === =T

~TH

—_—

O
re

n

P

al

Design
Division

%
a
Rl
re

o

r

Contents




0 |:+7|x10|=aou DEl Ek= 7|3 gl K16k
CIEFRIMIP RS2 2 2 IS UM UMERE 70 =0 IS
o  FNEIRIEFANOCHOICD PIo|HS
o« ARl HapETt

| 2 Rkt RS R
. OfFFozoBtEEeR I X
FioR o IERoIMSIIRE R ERRI |2

© EzoMnARIEsS W IEREY
. HIS [EPF(Engagementperfollow)] ol
Eol+Si=r) A=

o Er=EER *04—|*—‘(-“0f +hi=) Sar RS2t

rH

Vilaf

>P
[at



® Influencer Marketing Framework
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